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DIGITAL SIGNAGE 101

BUYER'S GUIDE - PLANNING ESSENTIALS

Digital Sighage 101: what to consider.

New to planning a digital-signage project? Start here. This is your quick guide to what to consider before you buy — even if your project is
still early — from choosing the right displays and prepping each location, to managing multiple properties on one platform and the everyday

costs signage can take off your plate.

What to consider

ONE-TIME - CAPITAL

Displays & Hardware

Commercial-grade screens sized to each spot
— digital directory displays, freestanding
kiosks, video walls, room displays or other
digital signage. Match the type and count to
each zone rather than buying one-size-fits-all.

PLAN FOR

Screen count per building and per zone; always-
on commercial hardware, not consumer TVs.

ONE-TIME - EASY TO MISS

Site Readiness: Power,
Network & Mounting

Every display needs power and data exactly
where it lands. Plan a dedicated outlet or
circuit, a hardwired network drop (or verified
strong Wi-Fi), and proper wall blocking or a
freestanding base at each location.

PLAN FOR
Electrician + low-voltage cabling, structural
mounting and permits — long-lead work.

RECURRING - OPERATING

Cloud Platform & Content

One cloud platform runs and updates every
screen remotely — content scheduling,
emergency overrides and bulk updates across
displays. Know that software will be an annual
expense, which may be offset by certain
features of your package.

PLAN FOR

One cloud platform manages screens across all
your properties from a single portal — central
control across buildings.
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Start these early — even if install is months out
v Confirm power at each display location 7 Run or verify a network drop v Wall blocking & mounting surfaces
v Schedule electrical / low-voltage contractors 7/ Permits & building-management sign-off
The site work — not the screens — is what usually delays a go-live. Locking it in early keeps your install on schedule.
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WHAT SIGNAGE TAKES OFF YOUR PLATE — everyday costs it can replace elsewhere in your budget

$18,600/yr

Print & design for a monthly
building event — retired

Next: turn your quote into a

$750 - $0

Per tenant directory change
(printed slat vs. digital update)

Share per-site floorplans with proposed display locations, confirm power and network
access at each spot, and flag every property you'd manage from one platform. We'll right-

size hardware and install — and map your rollout.

114 hrs - $4,417

Annual signage labor across
~12 updates, reallocated

243 hrslyr

Front-desk visitor-assist time
freed for higher-value work
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